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To learn more about Windows Small Business Server 2008  
and to find a Microsoft Small Business Specialist in your area  
to guide you with expert advice, support, and service, go to: 
www.multiplyyourpower.com

Keep your network healthy and up-to-date.7.	
Windows Small Business Server 2008 provides you with 
the latest updates to minimize downtime and help ensure 
network health by keeping your PCs and servers current. 
Easy-to-read “green check” reports give you a quick view of 
Microsoft software updates, PC and server status, antivirus 
status, and backup progress. 

Take advantage of powerful technologies 8.	
designed and priced for small business.
Windows Small Business Server 2008 includes multiple 
technologies optimized specifically for small businesses— 
at an affordable price. It enables you to share resources and 
equipment, such as Internet access, printers, and fax machines, 
so you get the most value from your technology investment.

Get the flexibility and scalability you need.9.	
As your business needs change, Windows Small Business 
Server 2008 enables you to grow. You can easily add users, 
servers, and applications. It supports your critical line-of-
business applications and is designed to integrate with your 
existing Microsoft technology.

Create a bigger presence in the market.10.	
Differentiate your business and present a more professional 
image to prospects and customers. Windows Small Business 
Server 2008 offers e-mail marketing capabilities, business 
Web sites, and tools for creating your own Web site.

“Our ability to access information—whether on 
the road or working from home—is much better. 
Our ‘shared resources’ are now actually shared 
and used.”

Rob Harris, Media and Marketing
Robby Gordon Motorsports

“By using Windows Small Business Server 2008, 
we’ve eliminated a lot of wasted time. Having 
cutting-edge software allows us to operate leaner 
and compete better globally.”

Dave Benson, CFO
Epicurean Cutting Surfaces

“With Windows Small Business Server 2008, we 
can do more with the people we have and at 
the same time increase customer loyalty. Our 
productivity and customer service are going up, 
which helps us grow the business.”

Tom Brooks, Owner
Carson Valley Golf Course


